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ClubsACT, Lifeline and ACTTAB fund 
problem gambling advertising campaign 

 
People struggling to manage their gambling responsibly will be encouraged to seek help 
via an advertising campaign launched in Canberra this week. 
 
As part of Responsible Gambling Awareness Week, ClubsACT, Lifeline and ACTTAB 
have combined resources to produce an advertising campaign to draw attention to 
problem gambling.  
 
ClubsACT president David Lalor says the community based clubs in the ACT have made 
the conduct of responsible gambling a priority for their staff. 
 
“Our members are our friends and our family. We don’t want to see any of them get into 
any sort of trouble with their gambling. During Responsible Gambling Awareness Week we 
are urging people to seek help if they aren’t coping. The Lifeline research tells us that 
problem gambling is often driven by other stresses in people’s lives such as relationship 
breakdown or financial pressure. What we the community based clubs of the ACT are 
saying to anyone who feels like their gambling is getting out of hand is to reach out for 
help. We want you to look after yourselves. Lifeline is ready to help”. 
 
Earlier this year, ClubsACT and ACCTAB agreed to invest a further $1 million in Lifeline’s 
problem gambling counselling service. 
 
 David Lalor says the service is there for those who need it 
 
“The community based clubs of the ACT operate the most responsible gaming 
environment in Australia. Our staff are well trained, we work closely with the ACT 
Government on regulation and there are plenty of warning signs up in the clubs. But we 
accept that some people do get into trouble. It’s a hard thing for some people to reach out 
but we’d encourage them to look for help before their problem gets unmanageable”. 
 
Yesterday, as part of their program of activities promoting Responsible Gambling 
Awareness Week ClubsACT held a seminar for their member clubs on the challenges of 
reducing problem gambling. The seminar featured speakers from the Australasian Gaming 
Council, Lifeline and TABCORP.  
 
Mr Lalor says this week’s advertising campaign is another avenue for raising awareness. 
 
“We’re trying all sorts of things to get the message through. The ACT Gambling and 
Racing Commission have done a great job in promoting Responsible Gambling 
Awareness Week and producing a range of collateral that explains some of the actions 
people can take to avoid getting into trouble. What’s most encouraging for me is that the 
ACT Government, the clubs industry and community groups are all working so closely 
together. It’s a genuine partnership that is doing what it can to limit the incidence of 
problem gambling.” 
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